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VMNH Mission: to interpret Virginia’s natural heritage within a global context in ways that are relevant to 
all citizens of the Commonwealth. 

 
Advancement Report 

FY2023 – July 1, 2022 to June 30, 2023 
 

 
 

EARNED REVENUE 
 

    FY2022     FY2023 

VMNH Foundation $370,486 $290,621 

Museum $141,521 $191,744 

Total earned revenue $512,007 $482,365 
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HISTORICAL VISITATION & ADMISSIONS+RETAIL REVENUE 

FY23 visitation: 26,939 FY23 admissions: $105,202 FY23 retail: $80,849 
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VMNH Mission: to interpret Virginia’s natural heritage within a global context in ways that are relevant to all 
citizens of the Commonwealth. 

EARNED REVENUE DETAILS 
 
Museum Earned Revenue 

     FY2022  FY2023 
Admissions    $70,621  $105,202 
Museum Store   $51,214  $80,849 
Museum Rental   $2,756  $3,970 
Publications    $1,930  $1,723 
Exhibit Rental $15,000   $0  
Advancement 02 Total  $141,521  $191,744 

 
VMNH Foundation Revenue 

     FY2022  FY2023 
Memberships/Corp.  
Partnerships    $39,237  $44,751 
Annual Fund    $38,439  $40,089 
Events    $21,513  $0 (focus on festivals; see page 5) 

Research restricted gifts  $83,057  $144,735 
Education restricted gifts  $37,240  $5,000 
Exhibits restricted gifts  $27,500  $2,000 
Other restricted gifts $123,500  $54,046 
Total VMNHF revenue  $370,486  $290,621 

 
FUNDRAISING 

Endowment (as of June 30) 
 
FY2020 FY2021 FY2022 FY2023 

$618,492 $752,978 $802,161 $864,019 

 
 

 

 

 
 
 
 
 
 
 
 
 
Memberships (as of June 30) 
 
FY2021 FY2022 FY2023 

6/30/21             319           6/30/22              446      6/30/23             588 

         
Corporate Partnerships: 38 
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VMNH Mission: to interpret Virginia’s natural heritage within a global context in ways that are relevant to all 
citizens of the Commonwealth. 

RECENT & UPCOMING EVENTS 
 

April 21-22 – Reptile Festival (Member, supporter reception April 20) 
Sponsored by:  Patterson Trust   Comm. Fdn. Serving Western VA 

 Sovah Health   Bassett Furniture 
 Carter Bank & Trust 

June-July – VMNH Summer Adventure Camps 
Sponsored by:  Kiwanis    SW Piedmont Master Naturalists 

June-July – VMNH Wyoming Dinosaur Dig in partnership with the University of Lynchburg 
Sponsored by: National Science Foundation 

July 21-22 – Dino Festival (Member, supporter reception July 20) 
Sponsored by:  Patterson Trust   Carter Bank & Trust 

 Sovah Health   Bassett Furniture 
 Martinsville First Savings Bank 

October 28 – Bonez & Booz (Member, supporter reception October 27) 
Sponsored by:  Patterson Trust    Bassett Furniture 

Carter Bank & Trust    Sovah Health  

 
EXHIBITS 

 
February 11, 2023 to January 20, 2024 – Dinosaur Discoveries: Ancient Fossils, New Ideas 

Sponsored by:  Patterson Trust   MHC Tourism   

 Sovah Health 

 
MARKETING 

 

WFXR (FOX Affiliate - Roanoke) 
VA Museum of Natural History gifted $10k for educational programs  
 
WSET13 (ABC Affiliate - Lynchburg) 
Take a step back in time at the Virginia Museum of Natural History 
 
Cardinal News (News Website - Southwest Virginia) 
Reptile festival slithers into Martinsville 
 
Groupon (through June 30) 
 

FY16: $2,715 

FY17: $3,867 

FY18: $5,264 

FY19: $6,596 

FY20: $5,275 

FY21: $2,281 

FY22: $3,673 

FY23: $4,368 
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https://www.wfxrtv.com/news/regional-news/va-museum-of-natural-history-gifted-10k-for-educational-programs/
https://wset.com/news/local/take-a-step-back-in-time-at-the-virginia-museum-of-natural-history-people-and-places-with-will-stafford-martinsville-virginia-may-15-2023
https://cardinalnews.org/2023/04/20/reptile-festival-slithers-into-martinsville-more/
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VMNH Mission: to interpret Virginia’s natural heritage within a global context in ways that are relevant to all 
citizens of the Commonwealth. 

DIVERSITY & INCLUSION 
 
VMNH purchasing 

 Minority Business 
Enterprise (MBE) 

Women’s Business 
Enterprise (WBE) 

Small Business 
Enterprise (SBE) 

VMNH 10.59% 18.01% 19.08% 
Overall Education 
Secretariat 

3.43% 3.41% 18.32% 

 
VMNH education programs 
Male: 50%       White: 47% 
Female: 50%       African American: 37% 
Non-binary: 0%      Hispanic: 8% 

2 or more races: 8% 
Museums for All (MFA) EBT admissions program 

MFA as a percentage of 
total visitation FY20 FY21 FY22 FY23 

1st quarter 1.3% 2.2% 4.0% 16.5% 

2nd quarter 1.4% 3.7% 2.5% 28.6% 

3rd quarter 0.2% 12.8% 6.0% 9.5% 

4th quarter COVID closure 5.2% 8.2% 15.8% 

 
Staff demographics 
 

    Female Male 

Black or 
African 

America
n (non-

Hispanic 
or 

Latino) 

White 
(non-

Hispanic 
or 

Latino) 

Hispanic 
or 

Latino 

Asian 
(non-

Hispanic 
or 

Latino) 

Native 
Hawaiian 
or other 
Pacific 

Islander 
(non-

Hispanic 
or 

Latino) 

American 
Indian or 
Alaska 
Native 
(non-

Hispanic 
or Latino) 

Two or 
more 
races 
(non-

Hispanic 
or 

Latino) 

Full-time 34 
17 

(50%) 
17  

(50%) 
4 

(12%) 
30 

(88%) 
0 0 0 0 0 

Part-time 12 
7  

(58%) 
5  

(42%) 
5  

(42%) 
7 

(58%) 
0 0 0 0 0 

All staff 46 
24 

(52%) 
22  

(48%) 
9  

(20%) 
37 

(80%) 
0 0 0 0 0 

Staff 
reporting 
directly to 
ED 

11 
4 

(36%) 
7  

(64%) 
1 

(1%) 
10 

(91%) 
0 0 0 0 0 

Staff in 
supervisory 
roles 

12 
4 

(33%) 
8  

(67%) 
1  

(8%) 
11 

(92%) 
0 0 0 0 0 
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VMNH Mission: to interpret Virginia’s natural heritage within a global context in ways that are relevant to all citizens of the Commonwealth. 

FESTIVAL VISITATION & REVENUE 
 

• FY23 is a record year for festival revenue, exceeding FY19 by 33%. 

• FY23 is a record year for festival attendance, exceeding FY19 by 21%. 

• FY23 festival visitors came from 24 states. 

• For FY23, 3,116 visitors received FREE admission via the Museums for All program supported by Hooker Furnishings and Carter Bank & Trust. 

• Science Festivals are the museum’s and the VMNH Foundation’s biggest fundraising events. 
 

 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24 YTD 

Visitation 2,401 4,852 9,318 7,361 398 2,629 11,274 0 

Admissions $7,586  $14,838  $36,392  $30,518  $638  $11,868  $44,051  $0  

*Retail $6,005  $10,792  $20,783  $17,197  $0  $7,507  $28,197  $0  

Corporate Partnerships $6,250  $19,300  $14,500  $21,250  $0  $17,108  $18,000  $13,500  

Membership sales $1,706  $3,421  $4,349  $3,031  $0  $1,396  $2,108  $0  

Beer Garden sales $0  $0  $805  $1,835  $0  $1,180  $2,784  $0  

Festival t-shirt sales $0  $0  $0  $0  $0  $0  $5,640  $0  

Photobooth $0  $0  $0  $0  $0  $0  $1,170  $0  

Total revenue $21,547  $48,351  $76,829  $73,831  $638  $39,059  $101,950  $13,500  
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VMNH Mission: to interpret Virginia’s natural heritage within a global context in ways that are relevant to all citizens of the Commonwealth. 

DEMOGRAPHICS 
 

1% 

49% 

5% 

12% 

3% 

9% 

1% 

Facebook               
Age  13-17 18-24 25-34 35-44 45-54 55-64  65+ 
Female 0.08% 4% 21% 19% 14% 8% 4% 70% 
Male  0.07% 2% 8% 9% 5% 4% 2% 30%
    

  
Groupon         
Age <26 26-35 36-50 51+  Female 80%   
  4% 26% 44% 26%  Male  20% 

<1% 

1% 

Where our visitors came from 
Virginia 82% (see map for breakdown among the 10 Virginia Tourism Regions) 

Martinsville/Henry County  35% 
Danville/Pittsylvania County 11% 
Other Virginia    36% 

North Carolina    15% 
States other than VA & NC  3% 

Who our visitors are 
Adults (ages 19-59):  47%  
Seniors (ages 60+):  5% 
Children (ages 3-18):  30% 
Children under 3:  7% 
VMNH Members:  11% 

Adults (ages 19-59):  6% 
Seniors (ages 60+):  <1% 
Children (ages 3-18):  4% 
Children under 3:   <1% 


